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PROFILE PROFILE PROFILE

TARGETS PERCENT PERCENT INDEX 1} 100 200 300

maREET INDES = 100 100.0 100.0 100
ARHUAL HOUSEHOQLD [HCOME--$75,000-F29 999 146 17 .0 117 | ]
ANMUAL HOUSEHOLD INCOME--$100,000-F149 9949 0.z 0.0 195 ]
ANHUAL HOUSEHOLD INCOME--$150,000 OR MORE 8 156 268 |
Liauio ASSETS [CASHASTOCKS/CO SYETC]--F100K PLUS 54 45 5 133 |
LIQUID ASSETS [CASHMSTOCKS/CO S/ETC]--F250K PLUS a1 20 6 27 |
INYESTOR S--HAWE CO'SHRA S0 K 5--AGE 35-54 IrT 393 12 ]
INWVESTORS--HAWE CO'SHRA SMH01 K S--A5E &5 PLUS 187 24 171 ]
CUSTOMER--CHASE BANE [BANE OMNE] a8z g4 170 ]
CUSTOMER--FIFTH THIRD BANE 335 45 2 135 ]
CUSTOMER--HATIONAL CITY BAME TAh 0.7 143 ]
CUSTOMER--PHC BAME "3 gz 155 ]
CUSTOMER--5 BAMNE 12 6 16.7 133 ]

The Media Audit is a multimedia, qualitative audience survey that covers over 450 target items for each
rated media's audience. These qualitative data points cover things such as socioeconomic characteristics,
life styles, business decision makers, product purchasing plans, retail shopping habits, travel history,
supermarket shopping, stores shopped, products purchased, fast-food restaurants eaten in, soft drink
consumption, brands purchased, health insurance coverage, leisure activities, banks used, credit cards
used and other selected consumer characteristics important to local media and advertisers.



